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| (SF) INTERNATIONAL
SF Holding -~

SF (Stock code: 002352) was established SF is the largest integrated logistics service provider in
in Shunde, Guangdong Province in 1993. China, and the fourth largest express delivery enterprise in
the world, providing domestic and international end-to-end
one-stop supply chain services. At the same time, relying
on leading scientific and technological research and
development capabilities, SF is committed to building the
digital supply chain ecology and becoming a leader in the

global intelligent supply chain.
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Overview of the Group’s Overall Business

Supply Chain Integrated Logistics Express.Logistics
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Intra-city Instant Delivery. ~ Express Delivery Freiéht.-_ Intérnational Business

Integrated Warehousing
and Distribution

1\—' xi?hbi‘c::'.’u! A

Pharmaceuticals  Cold Chain “Value-added Services

l
B

Solutions @ (] 5 m [ Q

Industrial e House Hi-tech Finance and  E-commerce aytomobile Garment, shoes

manufacturing appliances Communication insurance  and circulation and hats

(§|:) INTERNATIONAL

m © O

Government Public  Fresh
affairs services food



International Business

(SF) INTERNATIONAL

SF International is committed to providing convenient and reliable logistics services, such as international express delivery and cross-border e-commerce services, for domestic and

foreign manufacturers, trading companies, cross border e-commerce companies and consumers. In addition, we can provide integrated and customized import/export supply chain

solutions, including transportation, customs clearance, delivery, warehousing and system service, based on our customers’ needs.

In 2021 we successfully partnered up with Kerry Logistics. Through deep integration and mutual complementarities, we will continuously strengthen the construction of international

core resources and capabilities such as the international aviation network, the international pick-up and delivery services network and the international customs network, to accelerate

our global business development.

se@

AIRLINES @
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Standard Services

International
Express Services

High timeliness
High quality

Cross-border
E-commerce Services

Cost-effective services that
meet the needs of cross-
border e-commerce

(SF) | (<

-

Customized Services

International Freight
Forwarding

Multidimensional networks of
sea, land, air and railway

International
Supply Chain Solutions

Full- scenario, integrated,
self-controllable



| (SF) INTERNATIONAL
SF Thailand : TH-CN Flight Resources ~

Main routes for TH = CN lanes: PEK
.« BKK > HKG* Be”‘”g*
« BKK > SzX
« BKK = PEK PVG
. BKK > PVG ’ i\

« BKK-> WUH

Hong Kong

Remark: HKG

*HKG Gateway: Direct and Transfer Shipments to Overseas BKK



| | (SF) INTERNATIONAL
SF Thailand : SF Charter Flight Between BKK-SZX ~

SF Charter Flight Profile:
* Flight Number: 037352/ 8K201

China Biggest Electronics . Flight Model: B767
Market; . .
Near to Hong Kong/ Dongguan. * Upllft Tonnage' 28 tons

Once landed in SZX, enter to SF
China Network for last mile
delivery to every place in China

Highlights:

« SZX has more China transit flight option to
other CN gateway by using SF charter flight
BKK and commercial flight; the unique advantage of

SF.

+ SF Express operates its own dedicated
express center at the airport, which enables
efficient product clearance.

« Stable shipping frequency

| : Main Industrial Area



| (SF) INTERNATIONAL
SF Thailand Customs Clearance -~

&

50,000+
boxes per day

Thailand’s Biggest Air-importer For E-commerce

50,000+ parcels imported per day and growing

= Biggest E-Com operator in Suvarnabhumi Airport

» Same-day customs clearance upon flight arrival

i

24/ 7 Customs

» Tax-inclusive, fully legitimate clearance services

Clearance = COD services available upon deliveries in Thailand
= Providing all types of customs process
Nationwide

Delivery




| . . (§-|:) INTERNATIONAL
SF Thailand Supply-Chain Business -~

a Warehousing e Transportation e Value-Added Services
AR
O [ of =
') -
o Order Warehouse Commercial Break-Bulk
i reak-ou
Management Management Packing Cross-docking

18,000+ SQM. 4W 6W 10W SF World-Class Warehouse Management System
Storage Space

(57) wms = THWHO3-Thailand 3th war: Engish v &

Supply Chain Resources: ¢ Downlosd
. . . . . pheeie Welcome to Warehouse Management System
= Strong strategic partnership with Nationwide scope of 22 v Maneguant P Y . : A
se rVI Ce Inventory Management

Outbound Management

» SF-owned technology support from SFHQ with local
development team

Task Managemen it

(U] Physical Location

» SF owned fleet & warehouse at Bangna Km.19

User Privilege

System Settings




| | (SF) INTERNATIONAL
SF Thailand Customer Services -~

Customer Service Channels

02-097-1889

TH_CSD_GROUP@SF-EXPRESS.COM

Online chat in SF website and SF application
\\ /4 PP

Whe——y
ASI: ) EXPR ESS

’.v

\

@sfexpressth

Sfexpress.th

—

TH/EN/CN

n SF Express Thailand
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1.1 Trade Type IcBC () #EIIHRS

Various Settlement services according to different trade types

Cross border e-commerce export sales collection
Cross border e-commerce import payment settlement
Cooperation with cross-border e-commerce platforms
Cooperation with websites self-built or independent

Flight Tickets
Hotel Accomodation
International Education Payment

Software outsourcing

Salary Remits
Family Support



1.2 Business Type IcBC @) HEIHRST

0 Cross border O Licensed Agencies

Banks + Agencies

payment & collection
LHXTF- HURS. BYEHAE. MENE. BEEHE
h h SR R R W
ach Agency can choose 2 s —
g y ¢ Consumers/Merchants make e —
k mirEe ENRE. BEEE. MENR. AEEE
banks to cooperate payment to overseas seller for | i
: [T MRS MENR. AELEE-
. Bikfte HHRBe
Import A | waRs.
Eftge HYRG. BERA. MSNE. BEER
b - . BEBEe
‘ overseas buyer make payment 2;’:3—- :Z:: :$ﬁ§~ MENE. BEREE. BFSH. KRS, BFERE.
. HRE BYRS. BYEEE. NSHNE. AEEE.
¢ 2019, state bereau of FX management, . as P ——
9 to merchants/suppliers for S R
Banks can apply to pro"ide settlement and § HiESXfte z%::éz;::z:;m- BEEE. BERE. BRSW RERS.
: export T TR T
FX service to Cross border E-commerce Trabny: |momA Bane AR
. . . r e HYURS. BEEE. MR, BEEE. KRS, BEFERE.
enterprises according to transations S —
d. .t I o f t. E B HKURS. BEBHE. AR, AEEE. BFER. RERS. BER
1gital iIntormation : B B EEES -
g . . § gii;)‘u 7%?{57 BERH. MENE. BEEE. RKERS
4 2022, People’ s bank, bank providing : ARE.  seun. avme. mean AReE-
§ Bitxe BYRS. BERA. MSHNE. BEEEe
cross border CNY settlement service is : wRRTENS | HAREERS-
E MEXe HURH. BERA. MESNE. BEERE. BFEEH. RERS. BFER
defined as agency e
L ES G HNRG
Efte HARH
e B



1.3 Key Definition IcBC () PEIIHRE

» Transaction digital information refers
to the real orders, logistics, payment
data from online transactions.

’ » Banks can cooperate with excellent and
reliable third party cross border E-
F d commerce platforms or public service
un S :
platform with direct system connection.
» Banks build transaction difital
information matching and verifying

system, providing goods trade
k

Y

Overseas settlement service to cross border E-
Consumer/ Consume commerce enterprises, according to the
Merchant/ Merchant/ transaction authenticity, legality and
Trader / Trader consistency of foreigh exchanges.

. ‘ > Banks shall apply for the license of
transaction digital information audit.
» Banks can also obtained sales orders,
Logistic Iogistics ar.1d other information from
"Single Window" or cross-border e-
commerce public service platform, as
digital proofs that can be audited the
authenticity and legality of the
enterprise’ s international trade when
doing foreign exchange.

Dometic

Cross Borde
E-commerce
Platform

Info




1.4 National Policies

IcBC () PEIHRS

State Administration of

The People’ s Bank
'Foreign Exchange (SAFE

The State Council of China (PBC)

42021, support banks and
payment institutions in
accordance with laws and
Regulations Providing settlement
services for new business forms
and new models of foreign trade
42024, support banks to provide
efficient fund settlement service
for cross-border e-commerce
enterprises with low cost using
transaction’ s digital

information

@ Domestic banks can directly
provide cross-border RMB
settlement services as
market exchange entities to
promote the facilitation of

trade and investment.

¢ Series of Policies regarding
market exchange entities’
directions, gradually releasing
control according to the

development of market.

¢ Y2013\15\19\20\23\24......



1.5 Regulator Policies IcBC @) HEIHRST

RMB cross border

Foreigh payment

of agency payment of agency
« SAFE: « 2022, PBC,
« 2019, Necessity of Cross Border « Banks and Agencies can make
Payment service License RMB cross border payment
« 2020, Clarification of supporting new expanding to “Others” item
type of international trade and cross from goods and service.

border E-commerc etc.

Date Declaration

« 2021, PBC, « International Payment & Receipt

« Payment agencies doing « RMB Cross-border Payment &
cross border foreign and Receipt Management Information
RMB payment business can System(RCPMIS)
choose two banks « Foreign Exchange Statistics Report
maximum to cooperate, via « Large amount or suspicious
Account Settlement transaction report

Center(ACS)
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2.1 Developing Progress ICBC &) REIARG

¢ Obtain Cross Border E-
commerce Foreign
Payment License from SAFE

¢ Build direct system
connection with cross
border E-commerce public
service platform
Innovation on servicing
Independent Websites

. implement in ¢ Implement between
Initiating cooperation Shanghai Branch Zhejiang Branch and
with Alipay and Tenpay Abu Dhabi Branch with
regarding E-commerce new connection type
foreign payment
business firstly

¢ Implement in
Shenzhen Branch




2.2 "PShieriE”

\_export trade by both RMB and foreign currency.

(2017, ICBC developed cross border e-commerce general financial service )
platform “FiEeHi#H” independently, can cooperate with payment

agency and cross border e-commerce platform, for both import and

border e- Public

commerce website Service

Overseas

Platform
areho

platform

Market
Purchase

IcBC () PEIIHRE

Accounts =
mangement o

‘v,

eN

Foreign
Exchange

Risk t]?

Control

Clearing &
Settlement

Compliance
Declaration

System
Connection



2.3 Business Model ICBC &) REI AR

Financial service models for Cross Border e—commerce

Domestic »

I

Overseas 4

Cross Border e—
commerce platform

|I» Public service platform .
for Independent Website

Foreigh trade general
service platform

Zhejiang Branch
Abu Dhabi Branch




2.4 Service constitution IcBC @) HEIHRST

Efficient Convinient Whole Process All Scenario

« Foreign/Local Currency
Goods/Service/Salary/Family Support
Import/Export

« Auromation

- Model Recording Regulator

 Innovation Exploring cEOmmUIC
[0]]

Payment
Receipt

*Foreign Exchange

. Foreign Ut
- BOP . *Derivative
- RCPMIS Dl el SerV|c.e . SCUENEY instrument
. EX Constitution Currency rate risk

Management

Policy Reading
Compliance Management
« AML, Sanction Screening

Compliace
nstruction
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3.1 Indirect Model Solution ICBC &) REI AR

The Only Bank that service Alipay and Tenpay

Simultaneously

(1hecking &
verification AML KYC

Purchase Foreign
Currency

Ag
en

9" Sell Foreign
Currency

\ Request
U

>

Clearing

Declaration

Eompllcance



3.1 Indirect Model Solution IcBC @) HEIHRST

@ Technical Solution: i )
. Agency Solution Case:
DIreCt SyStem Service Object: Domestic Licensed Agency

[ ]
con nect|o N Service Content: Centralized Foreign Exchange and cross boder settlement

7.0, S

ICBC @) #EIMRA

- Shanghai

9. B2

- Guangzhou LEFARDE

283l
B

« Shenzhen _
4Lz sEHER

« Zhejiang

« Hainan "‘ ' Iﬁl

» Guangdong T

-

ERAF Bt AR I




3.2 Direct Solution IcBC () PEIHRT

Obtain Cross Border E-commerce Foreign Payment License from SAFE

ICBC 1 1 Public Service Platform in Shanghai
1.8 12, SEsEsd, BWEARE *Order, Fund, Logistics
| l o s - Automatically matching by
- : system interaction
o } «Payment and receipt
T HH I immediately
._x'“; 3. ?ii;: N
237 :_.-"- “
#10. BESIEK
S CREIRR sl «GBC Collaboration
; RS :
i - Increasing customers on
@* Newegg, Amazon, Ebay
11 SREBCA
e ]
AL

22



3.2 Direct Solution IcBC () PEIHRG

First bank that obtain foreign currency payment |icense for independent website

v/ [T H B E E Rt Alibaba
v % & Shein

v £ f A2 iR Focus-fin

v ZxYl|—1XiEOnetouch
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ICBC GROUP
§  NOVA+FOVA

CNY

3.3 Internal Solution

_Innovate internal solution firstly in China

Implement in March 2024

U
1

Merchant In Zhejiang 5

» Safe & Efficient

* Remit Only take 10 mins

* Declaration to regulator
in time

* Receiving order and
logistics information
directly from China Goods
Platform

e

b B P E i

FHREFE KRR S HFNR

BRETES

IiFafilésnts
BIFERIMNR TEIRART =52 TS BOSRSRER

BT (2 ES s CE R



IcBC () #EIHRS

Internal Solution Exploring

________________________________________ Solution Description e

For cross border B2B e-commerce, through Chinese domestic payment agency’ s off-shore accounts in
overseas institution, remit cross border RMB after foreigh exchange, into the cross border RMB account in
Chinese domectic branch,

A LA HIBHAR T8

EMTH.F | BERT%F | EMTHRF
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4.1 Product Pros ICBC @ FEIARH

All Models All Products

B2B
Payment
Customer B2C

Foreign Exchange
Independent

Website

Import

Trade Type Information Declaration
Export

Currensy rate Risk Avoiding

o Risk Management

Currency

Cross Border Policy Reading

Foreign Currency




4.2 Settlement Pros

Woldwide network

ICBC goes into 49 Countries and Districts with 417 overseas instituions, building business
connections with over 1500 banks in over 140 countries,

IcBC () PEIIHRE

Being RMB clearing bank in 11 countries including Thailand,

One Point Access,One stop service
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4.3 Technical Pros ICBC @ FEIARH

Dometic
NOVA

Multiple
Overseas Currency

FOVA Account

Multiple
DEIE]
Center
Backup




4.4 Systematic Pros

2017

2019 2022

Direct connection
to payment agency

First bank directly
connecting to
Independent Website

Import & Export
Foeign & Local Currency

P ICBC &) ESiferil
| mwmmmTe | I — |
- . B=m
: e EfH -
N~ ] - -l
| EmEREESTE ——— ==
- B | — -
| SRS | — APIFFRIFE
| |
| |

IcBC &) FEIHRST

RINCEER
Af Pl o

ARRIT



4.5 Foreign Exchange Pros

Buying & Selling

> Various Exchange
Types

> Various Pricing Tools

> Supporting over 40
currencies

» Various Derivative
Instruments

Payment & Receipt

Payment Additional Service >

Full Amount Payment
Intelligent Routing
ICBC Express

SWIFT GPI

Receipt Additional Service
Full online receipt

Inward notification

Real time receipt

>

ICBC () PELHRS

Information
Declaration

Automatic Compliant
Declaration

International Payment & Recipt
RCPMIS

Information Declaration
Monitoring

Data Report Monitoring and
Warning
Intelligent Risk Management



4.6 Compliance Management

Compliance Risk
Managc?ment

IcBC () PEIHRS

Admission
before business

Manual +System

Third Party System

Merchant Archives

Checking
during Business

©

Customer Risk Grading

Black list Screening

International Payment & Receipt
Directory Acquiring

Cross border RMB business key
monitoring list

Company Information Registration
ICBC Big Data Risk Intelligent
Management System

Information Matching by System

7 Monitoring
after business

Big amount suspicious
transaction reporting

Intelligent Risk Control Model
Remote Checking
Spot Checking

——




4.7 Risk Control ICBC &) REI AR

Model Varification, Accurate Identification

Comprehensive

Risk Control System Full data Risk Screening

Intelligent Risk Contro models

: N L for Cross border e-commerce
*Managing potential risk from primitive stage

«Covering whole transaction process Manuall
*Online, Intelligent, Comprehensive service y
double Check
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5.1 ICBC Thai Intro ICBC @ HEIARS

Fomer ACL Bank established in

Aug 1969,achir9d by ICBC Group Industrial and Commeroial Bank of China (Thai)
in April 2010(97.24% of the total P
issued shares) , and hold the share e i
of 97.98% now. — ka% 199'99“’” @it
Only RMB clearing Bank in (i (e G
Thailand Designated by PBC Wy | @@ )
B4 RE N 5
SN i it

2.3t s

3.REX R

4. 25

5./ L EE

6.2

7. 3%

8.3hiE

® Wi

Branch, ATM, CIB, PIB, Mobile, APlI, THAI/ENG/CHN




IcBC &) FEIHRST

5.2 ICBC Thai products and services

C dit International Settlement and . . Investment bankin Leasing busi RMB Clear:
ompany credit ¥ +ade financing | cash management] Retail business — l1, 4 cocyrities casing business caring

*Project loan +Advance payment

*Global supply Financing

chain Loan «Order financing

* Real estate s Letter of credit &

developing loan letter of
- Fixed asset SUEEIMIAE
financing *Import TT
Financing

-.Working capital

Financing * Bill of exchange
+ Overdraft & PRy e
. Others - Package loan

Sincere
*Invoice financing

« Factoring, Bill of
Exchange,
Discounting

* Forfaiting

* Global Cash «RMB, Thai baht -Syndicated loan
Management deposit -Merger &
-CIP - PIB acquisition loan
» Payroll service *Mobile Banking -« Project
*International -Double currency recommend and
Settlement debit Card contact
- Foreign exchange .world Travel *Financial
. Structural Card (Thai Baht , consultant (IPO,
financing and USD, Euro) Debt,
J ' Distribution etc.)
asset - Foreigners ,
Securitization Housing Loan + Credit
investigation &
*CNY Salary consultat

+ Brokerage business
(stock exchange,
derivative
products, etc)

*Individual car +2015,the only

- Airplane RMB Clearing

bank in
«Equipment Thailand
*Household roof designated
photovoltaic by PBC
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5.3 ICBC Thai Online POS

ICBC Thai Online POS service for B2C business
Providing payment link through SNS platform, supporting VISA and Master card

5, Distribute the URL link to customer 6. Checkout page popup

. Chapaghen OFN X
Create Link S
Message
Legin to your dashboard and head over fa the Links menu $100
e W o ils incl 4
E ._r_al _the payment -\JE‘FaIH |_.c_un:|ng the price and s Credit / Debit
description. & payment link will ba genarated for you
Einid 4242 4242 4242 4242 s
.
Share Link
Jay Doe
g ,, Mar 1l
Copy the gensraled link and send it to your chent 1o request 2 "
payment. Share it through email, & text message, or through 12027 123

chat on a platform you already use.

3 e procducts from JOG Thailand

i
how

G Pald Pay 100.00 THB

Your customer follows the link and erters their card details inlo R oo i il

the peyment form fo complete the purchaze. You'll be updsted @ cpnpayments

on yaur dashboard once the transaction is complete,

The link contains Order detail. Customer can input their
email for confirmation and message to seller on this
> page (Optionat)

After customer click Pay by card. Checkout window popup
to let customer input their Credit Card information and click
Pay BB THB
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g !
Thank you Lol

|C BC @ Industrial and Commercial Bank of China (Thai)
Public Company Limited
Ming Fu
Vice President
Transaction Banking Department

622 Emporium Tower, L Fl., 11-13 Fl., Sukhumvit Rd.

Khlong Ton, Khlong Toci, Bangkok 10110

Tel. 0 2663 9238 Fax. 0 2663 9300

Mobile. 08 2586 8118 We chat. (86) 138 1193 5949

E-mail: ming.fu@th.icbc.com.cn f N qwee

i O ] O
FE L &R T enrvenas 28,
b ok ¥ Hh ==
SUIASTIOBUE ino) 1o wrmesu) R A HH?
i o
e S
1 s
622 Emporium Tower, L Fl., 11-13 F1., Sukhumvit Rd. b
Khlong Ton, Khlong Toei, Bangkok 10110 D : .
Tel. 0 2663 9238 Fax. 0 2663 9300 i

Mobile. 08 2586 8118 #1145 Bl 5 (86) 138 1193 5949
E-mail ng.fu@th.icbe.com.cn
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CHINA E-COMMERCE PENETRATION

Retail Ecommerce Sales in China, 2021-2027
trillions, % change, and % of total retail sales

eMarketer: E-Commerce Sales in China
$3.982

$3.739

* Total retail sales estimated to be 3.2 trillion in 2024

* China has become the largest e-commerce market in the
world

45.6% 45.9%

* Steady growth rate of e-commerce as percent of total

retail sales

2021 2022 2023 2024 2025 2026 2027 * China has 1 Billion+ internet users

M Retail ecommerce sales M % change M % of total retail sales

Note: includes products or services orderad using the internet, regardiess of the method of
payment or fulfilmeant; excludes travel and event tickets, payments such as bill pay, toxes, or
money transfers, restaurant sales, food services and drinking place sales, gambling and
ather vice goods sales; excludes Hong Kong

Source: Insider Inteliigence | eMarketer, June 2023

282399 Insider Intelligance | eMarkater



&
THE GRADUALLY INCREASING VOLUME OF CROS5-BORDER IMPORT %JSINESS

The import volume of cross-border e-commerce in China has achieved nearly tenfold growth in the past five years.

With the continuous penetration of the consumer group, frequent favorable policies, and continuous improvement of supporting infrastructure, it is
expected to still maintain rapid growth in the next three years, and the scale is expected to double.

There is still much room for the long-term development of cross-border imported e-commerce in China.

E-commerce imports and growth rate in China (2017-2025E)
Unit: RMB100m, %

M E-commerce Imports 521%
Growth Rate

13,200

5,700 5,400

2017E 2018E 2019E 2020E 2021E 2022E 2023E 2024E 2025E

Note: The overall growth rate in 2020 is prominently manifested mainly due to the policies and the market recovery after the epidemic.
Source of information: Ministry of Commerce, General Administration of Customs, public information, sorted and analyzed by Deloitte.
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DOUYIN: CONTINUOUSLY LEADING THE NEW TREND OF CONTENT CONSUMPTI‘N

(r F == Facing Chinese Market

Search MAU

Million+

Million+

600

550

»



OMNICHANNEL SOCIAL E-COMMERCE EMPOWERS GROWTH

Entertainment meets E-Commerce

2.9 400 30

billion million billion+

Average daily views of  E-commerce related Products sold annually
e-commerce searches on Douyin E-commerce
livestreams per day

Growing scale of merchants

+80% 700.

GMV growth YoY Top Brands’ Main

Marketplace
180k. 10k.
Sellers with over 1 million

Best-selling products
RMB GMV annually with over 10 million

RMB GMV

Data Source: Douyin E-Commerce, 2022.5.1-2023.4.30 VS 2021.5.1.-2022.4.30



»
DOUYIN E-COMMERCE: CONTENT & SHOPPING CENTER ASSIST MERCHANTS' %SINESS

J H=sm ( @\
W PRODUCT

KOL LiveStream Self LiveStream Short Video Marketing Search Feeds Channel Shop KOL Window
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DOUYIN E-COMMERCE GLOBAL: CROSS-BORDER IMPORT BUSINESS -

4

HE8m

33U

In 2023, through 22 ports, we sent about 3800 brands, 900 commodity categories and 120 million pieces of goods from 78 countries
and regions to 48 million Chinese consumers.

e & ] & E

Global Chinese
warehouse line logistics S h o p p| ng

Products == . Consumers

Center

Douyin E-commerce Service Partner

onde:

Bonded Logistics
warehouse service provider




THE WAYS AND CHANNELS FOR CONSUMER GOODS TO ENTER CHINA

It refers to Chinese consumers purchasing
overseas goods through third-party platforms,
including bonded shipments and direct mail

imports

Diry*smpping

/

Overseas
merchants

\
\

Despite the negative growth observed in
traditional import trade, China’ s cross-border
import e-commerce recorded a positive growth
rate of 3.9% in 2023

Bulk

&

In comparison to traditional import trade, the
scale of cross-border B2C imports remains small

and holds great potential for growth

[EBA\ purchase m ,b $ -R
P <] — roum'e
/ Overseas Overseas International  Customs Domestic
/' suppliers warehouse express delivery
|
‘ Order ‘ ° a
L+ =
Douyin E-Commerce global Consumers
Order
\ Bulk .~
\\ rﬂ\ purchase B ﬁ -R
N a4 > . é - Foumlg
.
Overseas International  Bonded Customs Domestic
suppliers express warehouse delivery
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CROSS-BORDER E-COMMERCE CONSUMERS

‘Cross-border E-commerce Consumer Profile

Gender Age City Tier
m 23%
18-24 15%
New T1 24%
® 25-35 34%
58 ® Female 58% ° T2 21%
- 0,
% ® Male 42% 3650 40% 3 15%
50+ 1%
T4 and under  17%
Marital Status Monthly Household Income
ot BN 1% Uner 6,000 RMB (Under 826 USD) 1%
1 mlr:re; without 10% 13% 6,000-11,999 RMB (826 - 1,650 USD) 16%
%
Unmarried with 1% ®  12,000-19,999 RMB (1,650 - 2,754 USD) 33%
10% 69% Chlldrer? . 380/ B
® Unmaniedandwithout, 209 o ®  20,000-29,999 RMB (2,755 - 4,130 USD) 38%

30,000 RMB and Above (4,131 USD and Above) 13%

Source | Kantar Consulting CBEC Shopper Survey 2024, Kantar Consulting Analytics |
Remarks | * The classification of cities is based on the Business Appeal Rankings of Chinese | Cities 2023 published by Yicai |



CROSS-BORDER BZ(&IMPORT E-COMMERCE PLATFORMS CONSUMPTION PRtER‘ NCE
\ O <

Price and Experience are the main reasons why shoppers choose to purchase imported products on Douyin E-commerce's Global

@ Significantly higher than other platforms
M Douyin E-commerce Global

82%
B Platform T 72% A
W Platfrom J ° 87% 87%

82%
I Platform D 77%

73% 74% 73%
Price Product Platform Experience
Questionnaire | In the past 6 months, what are the reasons why you chose to buy imported products on ____(insert 1 channel selected by the respondent) CBEC platform? | (Multiple-choice)

Remarks | This data represents the percentage of respondents who “choose to buy imported products on this platform for price/product/platform/experience reasons”
Source | Kantar Consulting CBEC Shopper Survey 2024, Kantar Consulting Analytics



-Chinese shoppers are good at discovering goodies and carry their own judgment and
understanding of imported products. When asked what’ s on top of their mind when
choosing imported products, products’ quality stands out the most.

Quality is the keyword which people associate with imported products the most

H h Q I t A uthee"eﬁtICH gh-end High Quality"g*Authentic
; Gru_n F&shion yNnmmo, Effect = Quality rel Il
Secu it .uu h-end A& Good Re| pu( ation Servioy TN vy
S t yNatural Glob a Environment-friendly
ecurity & Venient oy : F52hionr
DISCOuntLuxury Semce ARG L AL
7
R&DCOS'( EffeCtlveOrgamc "Global Glot Nnum\Luxmy Features Reih
Security High Tech High Tech Trendyn‘ r— R&D t g Fashion
R&DgGree IGIOI’E"PrOfeSSIOna penee LUXUNY Luxury Oroanic Quality
Discount - Professional = Imported from Place of OriginPremium —r3 (,(mvm ent Premlum Green

Questionnaire |

What are the keywords that come to mind when you think of “buying imported products” ? (Open-ended question) |

Overall, | think imported products are of high quality ”
84% of shoppers agree

Relatively agree

Questionnaire | Here are some different views and statements on the choice of CBEC
platforms. For each statement, to what extent do you think they correspond to your |

attitudes? (Single-choice) ® Neutral and disagree

Source | Kantar Consulting CBEC Shopper Survey 2024, Kantar Consulting Analytics

® Totally agree

® Kind of agree

A
PRODUCT NEEDS: PURSUIT OF HIGH QUALITY AND DIVERSE CHARACTERI{ICS\

‘Imported products continue to enrich in category and place of origin. Expanding categories further
unlock the potential for consumption upgrade. Dominant categories vary from region to region with local

specialty products on the rise

Beauty & personal care takes the lead, with continuously rising demand for dietary & nutrition
and sports & outdoor products

a1e) [euosiagd -
s)anpo.id Aineag -
S}oeuS 21nsia] -
siooping 3 suods [ §
spoog Ainxn -
abesanag g 191eM .
abebbn7 uolysey .
uonynu Aieyaig .
|
Buiueapd pjoyasnoH .
SWayl pjoyasnoy .
eusip 25 ]
. PlIYy2-juased .
qeq R JayioW
sasuejjdde awoH .
|

Future trends of shopper spending change @ riantospendMore ® pian not chaning

Total Categories 46% 29%

Sports & Outdoor 48%
Dietary & Nutrition

Questionnaire |
1) In the last month, what categories of imported products have you ordered? (Multiple-choice)

29% 28% 28% 27% 25% 23% 23% 21% 19% 17% 139%

saj|ddns 3a4 l B’g

syonpoud se)

Plan to Spend Less

2) Looking ahead, how do you think your spending on imported products will change in the categories of your choice? (Single-choice)

Source | Kantar Consulting CBEC Shopper Survey 2024, Kantar Consulting Analytics



CHANNEL NEEDS: HIGH PENETRATION OF ONLINE CHANNEL WITH STRO[& TRUST

‘Online shopping channels offer a wide selection of
products and a one-stop shopping experience unbounded

by time and place

Rich purchase channels of imported products.
High penetration of cross-border e-commerce platforms.

Cross-border Import E-commerce B2C Platforms 80%

Offline duty-free shop /duty-free membership store 549,

Offline imported product section of hypermarkets o
/supermarkets 48%

Purchasing agent/Daigou 42%
Others 38%

‘Through rigorous supervision and improved store validation systems,
CBEC platforms can ensure product authenticity and quality, and have thus
won the hearts and minds of the shoppers.

High-quality and authentic products, rich product supply and value for money are the key advantages of CBEC

Good product quality, authenticity guaranteed, trustworthy (D 48%
Rich assortment, have CBEC-exclusive products or brands (D 36%
Competitive price (D 33%

One-stop shopping (D 32%

Easy and quick to find the products | want to buy (D 31%

Smart buying process (IIEEGEGD 28%

Frequent/attractive promotions (D 27%

Membership privileges / benefits on the platform (GG 27%

Speedy logistics/home delivery (D 27%

Questionnaire | Typically, what are the reasons why you choose to buy imported products on a CBECplatform? Questionnaire | Typically, what are the reasons why you choose to buy imported products on a CBECplatform? (Multiple choice)

(Multiple choice)

Source | Kantar Consulting CBEC Shopper Survey 2024, Kantar Consulting Chinese E-commerce Shopper Survey 2023, Kantar Consulting Analytics

Source | Kantar Consulting CBEC Shopper Survey 2024, Kantar Consulting Chinese E-commerce Shopper Survey

2023, Kantar Consulting Analytics
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BEFORE PURCHASE: INTEREST-DRIVEN, SEEK PROFESSIONAL & AUTHENK}'Z INFO

‘Shoppers care most about the authenticity of the information provided on the channels

‘Shoppers tend to choose short videos or live-streaming that offer visual experiences and
professional explanations

‘Shoppers pay extra attention to platforms or merchants with strong authenticity cognition

The professional authenticity of the content and the convenience of searching for product
or brand information are the main reasons for shoppers to choose the channels.

CBEC shoppers want real product usage feedback and unfiltered comments

Substantial authentic reviews/

— 39%
feedback
Easy to find needed information (D 29%
Access to product reviews in (D 25%
multiple dimensions
Professional information on the platform _ 25%
(usage introduction/demonstration)
Product information presented in — 22%

multiple dimensions/formats

Intuitive usage experience and professional product introduction help merchants effectively

display and convey product information

82% of the shoppers use short videos

s use live-str

Short Video

Influencers are the key vehicle for the communication of short
video content. Whether it is professional knowledge of

shoppers all hope the influencers can give them a more
comprehensive and detailed introduction to the product.

On one hand, shoppers’ preference for life-sharing bloggers
mirrors their interest in product experience and exploration of
life inspiration. Influencers build emotional bonds with
shoppers by sharing their everyday life so that the shoppers
would place more trust in the products they recommend.

i
|
|
|
|
|
: single-cate?ory products or general product reviews, CBEC
|
|
|
1
]
1
]

On the other hand, shoppers hope to access detailed and
professional information about the product from short videos,
and brands and merchants could cooperate with
single-category and product review bloggers to conduct
shopper education and better convey the key product
messages.

Live Stream

Selling products via live-streaming has become a common
and efficient model in China’ s CBEC industry. Compared
to domestic e-commerce shoppers, CBEC shoppers are
more interested in professional knowledge sharing and
detailed product explanations when getting product
information in live-streaming, and they expect to learn
about the ingredients, country of origin, and brand story of
the product and instructions on its use from the
live-streamers.

Live-stream with merchant's boss

Explanation of professional
knowledge/ingredients

Celebrity live-streaming

Live-streaming at source of
products/manufacturing plant

They prefer bloggers and influencers with
professional knowledge and a human touch

Vlogging

Category Specific

Good-looking online

|
|
1
|
1
|
1
|
1
|
i
|
i
|
i
|
General Review I
|
|
|
1
I
|
International traveler :
|

1

i

1

i

|

I

Product ingredient details and live demonstration
are desired during live-streaming

Live try-outs

or brand executives




DURING PURCHAS

.: DIVERSE TOUCHPOINTS DRIVE CONSUMER CONVERS
A\ >

-Building brand recognition is the top priority
-Shelves scenario and content scenario are equally important

Overseas brands and merchants should take boosting brand power as the core, anchor on CBEC shoppers interact more frequently on the “recommendation” sections of
product functions and ingredients, and enrich the supply of high-cost-performance products Douyin E-commerce Global than on other platforms
Brand “ | used the search bar to find the product | needed “
Price 38% | used the category navigation bar to find the product | needed m-
Function 37% I clicked on the link to the brand recommendation section “ m
Ingredient | clicked on the link to the products recommended on the mall homepage “ 28%
Store Type I clicked on the link to previous purchases in the order record “ vs. Douyin
E-commerce Global
Category | checked the products in my shopping cart “ consumers

Product Characteristic

Origin

Special flavor / fragrance

Questionnaire | What are the factors you will consider in choosing the final product of purchase? (Multiple-choice) Questionnaire | Which of the following action did you do when you made this purchase? (Multiple-choice)

Source | Kantar Consulting CBEC Shopper Survey 2024, Kantar Consulting Analytics Source | Kantar Consulting CBEC Shopper Survey 2024, Kantar Consulting Analytics



AFTER PURCHASE: AFTER-SALE ENGAGEMENT MATTERS

‘CBEC shoppers have demonstrated multiple ways ‘Douyin E-commerce Global could effectively get
to interact with brands or merchants after purchase the word-of-mouth (WOM) going in the online

community

CBEC shoppers interact with brands and merchants in diverse ways

| followed the official account of the brand section/ —

flagship store and put it in my favorite folder

| posted a review recommending the product/brand —

| recommended the product/brand to close acquaintance —

| recommended the product/brand on social media _
I volunteered to apply for brand membership (I
| shared the live-streaming link of the product/brand _

with close acquaintances

| joined the online fan/membership privilege group of —

the brand

Questionnaire | Have any of the following interactive behaviors happened in connection to this product/brand after the purchase? (Multiple-choice)

Source | Kantar Consulting CBEC Shopper Survey 2024, Kantar Consulting Analytics

39%
33%
31%
29%
27%
24%

22%

vs. Douyin E-¢

38%

e Global c

,
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DOUYIN E-COMMEBCE GLOBAL BRAND MARKETING PATH ‘ "*

Consumer
Find
Product

Shopping Center

Product
Find
Consumer

Content |
| J

UNI CHANNEL
INTERCONNECTION
INTERCOMMUNICATION

-Stable Traffic from Shopping Center to
PRODUCT create stable product exposure and
undertake the needs from consumer

-Search accurately matches the demand

-Seeding by Short Video
-Live Stream to burst GMV and
Traffic

-Graphic and text reduce the
threshold of content publishing
and create new opportunities

CONTENT

-Store / KOL window accelerates to drive
uni conversion.

-~ -~

Uni User Operation Uni Experience Upgrade Online-Offline Connection
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DOUYIN E-COMMERCE GLOBAL COMSUMER JOURNEY

To relax, observing what’ son To purchase and

i

i i
; i i
! : receive goods :
1 J

| |

To find practical and effective | | Tochoose the best and most
| |
| |

offer in the meantime vitamin products reliable multivitamin product
Stage STEP1 STEP2 STEP3 STEP4 STEPS
9 Open APP Exposure to products Content seeding Place order epurchase and/or share

Watch Short Videos Passive Content Consumption Rationale Repurchase

Learn about hair loss, @ Seems more effective Generate Order * My hair is no longer oily
oily hair, acne issues, than other vitamins Complete Payment after using the product for a
etc., generating points @ Experts demonstrates Confirm Receipt while. | came across the live
of interest good user experience streaming again. | think | will

buy the product again.’

Short Video  Live Stream

Rationale
@ The combined package is (“”‘ -
) cheaper P——
Action Watch Live Streamin Acti i i i
g ctive Searching (W There are exclusive Sharing
KOLs discuss (based on Needs) discounts for live streaming ' Afriend experienced a
multivitamin products = e viewers similar issue and |
that can remedy hair l recommended the product to
loss, oily hair, and other - him/her. | will also post a
related conditions Rationale - short video on Douyin to
Ve mll pageeand 0L’ (@ o eiews v e
positive
x_ln n i’\::\ Qiz @ Online comments _m

APP Search
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DOUYIN E-COMMEE{CE GLOBAL CONSUMPTION CATEGORY PREFERE@E ~
L » - ’

‘Dietary supplements, beauty and skincare, mom-and-baby goods, as well as fashion and luxury are the four major product categories
witnessing high sales and rapid growth
‘Emerging categories like digital products and personal care are also experiencing rapid growth, promising a lucrative future market

GMV YOY Growth
Sales Volume of Main Product Categories on Douyin E-commerce Global in 2023

A Order Volume
® Number of users

204%

Dietary Supplements

158%

om-and-ba
Darscial Goods Digital Products
Care

0,
Food and Beverages ‘ LG 1 45 A

Dietary
Supplements

Beauty and
Skincare

’ . Mom-and-baby Goods
Luggage and Accessories
Pet and Household Goods 0,
. Digital Products 1 40 /0
‘ Fashion and Luxury

W

90%

Personal Care

GMV
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DOUYIN E-COMMERCE GLOBAL MERCHANT SETTLEMENT ROADMAP ¢

Merchant Settlement Roadmap

2DAYS 5DAYS 3DAYS

= — 2 0
— — n=
([ =R 7 Q Y = )
Casl
Settlement . Prepare brand, entity — m adl Settlement 4 Qualification g Domestic entity Deposit Payment mmndl Publish Product
Portal qualifications & letter Audit Verification authentication (Mainland China)
of authorization t (—\

Pre-audit for { Modify Receiving Account Binding

Targeted after
Merchants Rejection

Logistics Service Provider Signment



DOUYIN E-COMMEECE GLOBAL MERCHANT SETTLEMENT THRESHOLD AN
i O~

Basic business
qualifications

Merchants
Recruitment
Category

Merchants
Recruitment
Mode

Brand
Qualification

Fee
Structure

Logistics
Requirements

1.0verseas Registered Company Entityor or Chinese Hong Kong Region, Chinese Macau Region or Chinese
Taiwan Region Registered Company Entityor and Retail or Trade Qualifications

2.Mainland China Entity with Joint Liability (Domestic Agent in Mainland China)

3.0verseas or Greater China (Hong Kong Region, Macau Region, Taiwan Region) Corporate Bank Account

Dietary Nutrition / Beauty and Personal Care / Maternity and Baby / Apparel and Footwear / Watches and
Accessories / Electronics / HomeFurnishings / Pets / Food and Beverages / Contact Lenses

Open for business with open recruitment as the main focus, some categories require platform approval before
settling in.

Brand authorization and procurement certificates ranging from levels 1 to 3 are required, with higher requirements for
some categories.

A shop deposit of at least RMB 50,000 is required for entry based on different categories and types of shops.

Shops are required to pay a platform technology service fee of 2-6% of the transaction amount based on different
categories.

Support bonded warehouses and overseas direct mail models.
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.
DOUYIN E-COMMERCE GLOBAL MARKETING IP AND POLICY SUPPOR‘ a

Marketing IP

Super Brand Day (Single Brand) Brand Week (Single Brand) Treasure New Brand (Single New Brand)

High Increasing Brand
Biggest Event in a Year

Top Brand
Biggest Event in a Year

New Brand
Biggest Event in a Year

Policy Support | Global Brand Accelerate Plan

Global Brand Opening

Grand opening:
Customized incentive design and
operational marketing planning.

Regular opening:
Regular incentive policy support.

P I

4 EMERA |

GLOBAL BRAND OPENING

Global Brand Odyssey

For non-annual-contract merchants,
there is an incremental transaction
incentive in segmented periods of 7
days + 14 days + 7 days.

Global Brands Trend Week

Category Trend Week:
According to the category trend (product trend, holiday trend, etc.), activity planning is
carried out, and the selected merchants enjoy activity incentives.

National and Regional Trend Week:
Activity planning is conducted according to the national and regional trends (holiday trends,
consumption trends, etc.), and the selected merchants enjoy activity incentives.

New Product Trend Week:

Merchants with new products launched in the current month can enter for reporting, and
policy incentives are provided according to the launch cycle (7 days) for store and new
product transactions.
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DOUYIN E-CO

‘ @GLOBAL MARKETING CALENDAR

April May June July August September  October November December

Oral Beauty Chinese Fashion AW Oversea Trend

Pet Trend Week Trend Week 618 Big Sale Summer Sale Valentines’ Day New Arrival Doulbe 11 Double 12
i Dieta Mid Autumn Sale .
Labor’ s Day Sale B'r‘:;hT‘::\zr;Icvz';k Trer:g Wr:ek US Traceability SEA Traceability Black Friday NE:’?:;?: g; y

Yearly Summit

SEA Traceability 520 Big Sale US Traceability Nom Saby US Traceability
W We G WA pwem | WWZ oy | -Au a2 )
Europe JP & KR Traceability

Traceability SEA Traceability Olympic Traceability -

Fashion

o w

SEA Traceability

US Traceability

Note: The specific implementation time of each activity is subject to the actual activity situation.
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Global Brand Opening | SiamGems Group | Thailand

Launch Period
—3.29-4.30 —

PHASE |

The brand's grand opening
features a customized main
visual. From pre-launch to
opening day, domestic and
international resources will
collaborate to enhance brand
awareness alongside the brand's
promotional efforts.

PHASE I

Launch offline collaborations
with Douyin e-commerce to
boost opening visibility. Partner
with influencers to promote the
brand story and increase
awareness of overseas imports,
driving sales growth.

N

1¢* month GMV The one-month opening campaign will focus on customized marketing strategies that highlight brand characteristics. We’ll
enhance visibility through coordinated on- and off-platform resources and engage brand executives to elevate the launch's
1 M + (RMB) significance. By involving influencers, we’ll promote the brand's story and create immersive experiences, strengthening brand
trust. Officially customized services will support a smooth launch.

) Teasing Period. Official Launch ..
el o Official pre-launch posters will be released'to - - - . . o e ) 11

he main opening poster is released, along with content " - - . . .
from the brand founder

maintain excitement el

e

SIAM GEMS GROUP

AN
N

W07 (408) w09

The brand group collaborates with Douyin e-commerce for global shoppin
focusing on the brand's unigue overseas scenarios.




Global Brand Opening | RECORE SERUM | Japan A

1t month Sales GMV Products exceeding 1M+ Stores GMV Search Sales Contribution

Projec; Hilghligts 10M+ (RMB) 2 PFOdUCtS 50%+ 25%+
— April —

Over a one-month opening event, we'll craft a tailored marketing plan around the brand's unique attributes, exploring overseas scenes and leveraging official resources to boost
exposure. Partnering with brand executives and influencers to enhance impact and trust, providing comprehensive support for a successful launch.

Grand Opening- -~

T Official Launch.......
Teasing _ R
Official Pre-launch Poster Release, Sustaining . Official I(_)cal offline Iarg_e screen collaborat_lon and top
- . influencer live streams online drive an explosive opening in
Excitement for the Grand Opening sales

2

It

b
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Brand Marketing Case Study | OLAPLEX | USA i i

Project Highlights

—Jan 1-Jan
31—
Monthly Sales

Record History

Campaign Period Sales YoY Sales Growth Livestreaming GMV YoY Sales Growth Search Transaction YoY Search Growth

7.8M+ rvey +1300% 7.2M+ rvs) +1700% 2.7M+ rvsy +2400%

* OLAPLEX spokesperson Cheng Yi made his debut in the brand's official live stream, creating a buzz with combined
online and offline efforts.

« The brand achieved record-breaking monthly sales, with over ten million views in the official live stream, and three
products surpassing one million in sales.

Marketing-oriented Strategy

) . ) ) . Offline collaboration across core business districts in Beijing, Shanghai, Guangzhou,
Online collaboration with Douyin official - ;

; Shenzhen, Hangzhou, Chengdu, Nanjing, and Changsha, leveraging large screens to
accounts to promote celebrity events.

promote celebrity events and amplify brand marketing efforts.

OlAPLEX w150
RESEMENE




Super Brand Day | LDermangica | USA

Campaign Period
513 — GMV growth from Store

+183%

7 Days GMV

7 Days GMV GR%

0,
16M+(RMB) +286%
GMV growth from search Livestreaming Period Campaign Impression

+118%

Product Strategy
New Products:*
The Multi-Dimensional Cream set is Brand concept upgrade, Douyin
launched first on Douyin e-commerce, launches upgraded TVC, driving
utilizing promotional mechanisms from major brand events.
the start.

Best Sellers:

During the promotion, the Multi-
Dimensional Mask achieved over 16
million GMV, selling over 42,000 units
(accounting for 96% of total sales).

Gift Boxes:
The "Heartfelt Gift Box" is exclusive to
Douyin e-commerce channels.

AREE X REAAEEERE |
e

Non-stop 24 Hrs 400M+

Marketing Strategy

Spokesperson Hou Minghao joins the Dominated Times Square in New
live stream, creating a continuous York for 7 days to enhance brand
star presence in the studio. awareness overseas.

, -

The influencer matrix continuously
creates content to promote and
build high-quality brand assets.
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